 MADE IN EUROPE MAGAZINE

Message from Brian O'Grady to  EOQ members,

Eighteen months ago I set up a company to provide EOQ members with a magazine. Since then

two issues have been published:

- The magazine has been made available FREE to EOQ members online and at considerable

expense (www.bpme,net)

- The magazine has included some of the top companies in Europe (Bosch, Nokia, Dell,

BMW, Adidas, Siemens, IBM, EMC, Flextronics, Danfoss, etc)

- The magazine has included contributions from journalists from The Financial Times, Holland

and Ireland, together with contributions from The European Commission, Fons

Trompenaars, Daniel T Jones, John Oakland, The Fraunhofer Inst, Erasmus University, IMD

and elsewhere, plus Excellence Finland, IQA and Hungary.

- The magazine content has been based on research carried out on EOQ members in 2003.

It is now impossible to continue producing this publication without some response from EOQ

members. Our intention was to reflect best practices being applied by EOQ members but this is

impossible without some response.

FIVE QUESTIONS

The questions we would like addressed at the meeting are the following:

1. Is there demand for this? Have national organisations made their members aware of its

existence?

2. Is English a problem? (Our research certainly suggested not).

3. Might organisations be willing to purchase copies a) with translations b) without translations?

4. Is there honestly any point in continuing with this?

5. We have been in discussion with sponsors and advertisers. If any one has any suggestions

these would be very welcome.

I regret being unable to attend the meeting but would be grateful if these questions could be

answered.

Yours faithfully,

Brian O’Grady, MBA

MANAGING DIRECTOR

info@bpme.net

Tel: 00 353 86 602 1960
Please answer the questions on the following page and send it to Brian with copy to me (bjouslin@csi.com) before June 15th, 2005
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